
 
 
 
 

  
 
   
 
 
 
 
 

 

Press release 

4evergreen alliance launch: striving for full circularity of fibre-
based packaging by 2030 

Brussels, 25 November 2020 

 

Today the wood fibre-based packaging alliance 4evergreen held its launch event entitled 
“Perfecting circularity with fibre-based packaging”. The online event included a panel 
debate with industry leaders from Stora Enso (Finland), Huhtamaki (Finland), Mars (US), 
Nestlé (Switzerland) and Smurfit Kappa (Ireland).  

It highlighted the alliance’s vision to further advance circularity of fibre-based packaging 
and introduced the sector’s existing circular and sustainable best practices. By following 
a holistic approach and adapting innovative solutions, 4evergreen aims to increase the 
recycling rates of fibre-based packaging to 90% by 2030. 

Susanne Haase, programme director of 4evergreen, introduced the alliance’s vision and 
mission and highlighted the solid achievements of the industry: “Fibre-based packaging 
is the most collected and recycled packaging material in Europe. Already today, we 
exceed the targets set for us by European legislation – But being good should not stop 
us from getting better.” 

Virginijus Sinkevičius, EU Commissioner for Environment, Oceans and Fisheries, 
welcomed the initiative of the fibre-based packaging industry via a dedicated video 
address: “The mission of 4evergreen is clearly in line with the thinking of the European 
Commission and our objectives for a circular low-carbon future. The Circular Economy 
can put Europe back on its feet, and packaging is an important part of the new Circular 
Economy Action plan, it commits to ensuring that less packaging waste is generated 
overall and that all packaging is reusable or recyclable in an economically viable way in 
2030.”  

“We will support the fibre-based industry value chain contribution to a climate neutral 
society by offering alternative packaging formats made of circular and renewable 
materials,” stated Annica Bresky, CEO of Stora Enso. 

 
Kerstin Jorna, Director General at the European Commission department for Internal 
market, Industry, Entrepreneurship and SMEs commented that DG GROW is now 
looking at how each of the 14 industrial ecosystems that they have identified – also 
encompassing the fibre-based packaging sector – can contribute to the 55% emission 
reduction target, and what are the investment needs related to the contribution to the 
climate target. 

https://www.youtube.com/watch?v=uE7EmB2dVjI&feature=youtu.be
https://www.youtube.com/watch?v=uE7EmB2dVjI&feature=youtu.be


 
 
 
 
 
 
 
 

 
 

 
 

Tony Smurfit, CEO of Smurfit Kappa, concluded: “I am convinced that our creativity for 
adopting innovative solutions and our commitment to the shared vision of perfecting 
circularity for all fibre-based packaging will make the alliance a great success.” 

As highlighted by key brands panellists from Mars and Nestlé, the alliance aims to 
further optimise and promote its circularity, climate and environmental impact by 
focusing on improving the current circular performance of packaging used for household 
and on-the-go products. 4evergreen will focus on the following activities: 

 Develop design for circularity guidelines for fibre-based packaging; 
 Establish industry-wide recyclability evaluation protocol for fibre-based packaging; 
 Publish guidelines for improved collection and sorting of fibre-based packaging in 

Europe; 
 Drive innovations in areas increasing circularity of fibre-based packaging. 

 

 

 

Note to editor:  

For press inquiries,  please contact Claire Couet, 
Public Affairs & Communications Director, at 
c.couet@cepi.org 

 

About 4evergreen:  

4evergreen is a cross-industry alliance aiming at 
boosting the contribution of fibre-based 
packaging to the circular economy across the 
value chain. The alliance’s vision is to perfect the 
circularity of fibre-based packaging to contribute 
to a climate neutral and sustainable society. The 
alliance already counts 55 active members 
across the fibre-based packaging value chain, 
including leading brand owners: Nestlé, Mars, 
P&G, Danone, IKEA, Kellogg’s, Ferrero, and 
more. For more information, visit the alliance’s 
website, Twitter account, and LinkedIn profile. 

 About Cepi: 

Cepi is the European association representing 
the paper industry. We offer a wide range of 
renewable and recyclable wood-based fibre 
solutions to EU citizens: from packaging to 
textile, hygiene and tissue products, printing and 
graphic papers as well as speciality papers, but 
also bio-chemicals for food and pharmaceuticals, 
bio-composites and bioenergy. 

We are a responsible industry: 92% of our raw 
materials are sourced in Europe and certified as 
sustainable, 91% of the water we use is returned 
to the environment, in good condition. We are the 
world champion in recycling at the rate of 72%. 
At the forefront of the decarbonisation and 
industrial transformation of our economy, we 
embrace digitalisation and bring 20 billion value 
addition to the European economy and €5.5 
billion investments annually.   

More information about our sustainability 
performance here. 

Through its 18 national associations, Cepi 
gathers 500 companies operating 895 mills 
across Europe and directly employing more than 
180,000 people.  

https://cepi.us3.list-manage.com/track/click?u=5a816d81828eafe600030126b&id=732b3f843f&e=2c819a8a70
https://4evergreenforum.eu/
https://twitter.com/4evergreenNews
https://www.linkedin.com/company/4evergreen-alliance/
https://cepi.us3.list-manage.com/track/click?u=5a816d81828eafe600030126b&id=a5bbc9fd46&e=2c819a8a70

